Abstract: Based on the data related to the inbound tourism in Zhejiang Province from 2006 to 2015, the structure of inbound tourist market is anatomized through adopting the Excel software. As the result indicates, the inbound tourist market of Zhejiang is declined in concentration index, bespeaking that the origin region of tourist is scattered in spatial distribution and high in anti-risk capacity, conducing to the stable development of the inbound tourism market. Foreigners take up the major place in the inbound tourism market of Zhejiang province, and tourists from Hong Kong,
Introduction
Since the launching of reform and opening up in China, the inbound tourism of Zhejiang Province has been developed by leaps and bounds, with the constantly increasing number of inbound tourists and the foreign exchange receipt of tourism. In is acquired from Table 1 that the number of inbound tourists in Zhejiang has been increased from 4.268 million in 2006 to 10.12 million in 2015, marketing an increase by 137.1%, ranking the third place among the overall Chinese provinces. The foreign exchange receipt of tourism in Zhejiang has increased from 2.13 billion USD in 2006 to 6.79 billion USD in 2015, marketing a rapid increase by 218.8% and ranking the fifth place among all provinces in China. To more comprehensively understand the developing status of Zhejiang's inbound tourism, 12 major inbound tourist countries and regions are selected as the research objects, including Hong Kong, Macao, Taiwan, Japan, Korea, America, Malaysia, Singapore, Thailand, Germany, Italy, France, Britain and Australia. In accordance with the relevant data presented by the outline of Zhejiang tourism statistics (2006) (2007) (2008) (2009) (2010) (2011) (2012) (2013) (2014) (2015) and through adopting the Excel software, the inbound tourism market structure of Zhejiang province is anatomized. 
Analysis of Inbound Tourist Source Structure in Zhejiang Province
Analysis of Spatial Structure of Tourist's Origin Region. The geographic concentration index is adopted by scholars of tourism geography to research the geographical origin and spatial distribution of tourists, indicating the concentration condition of tourist market distribution in the tourism destination [1] . Such index is bespoken through mathematical formula as:
Where G refers to the geographical concentration index, X refers to the tourist number of the origin country, T refers to the total number of tourist in the destination, n refers to the total sample number of main origin countries and regions. The less valued G bespeaks that the origin countries and regions of tourists are more dispersed, and the inbound tourist market tends to be stable, conducing to the development of tourist industry in the tourism reception area [2] . Through adopting the formula of Excel software, the G of major inbound tourist market in Zhejiang Province from 2006 to 2015 is computed, and the variation diagram of geographical concentration index of inbound tourism market in Zhejiang province from 2006 to 2015 is made (as shown in Figure 1) .
From Figure 1 , it is acquired that the geographical concentration index of Zhejiang's inbound tourism market trends to be declined, as G is slid from 39 in 2006 to 36.5 in 2015, bespeaking that the geographical concentration index of Zhejiang's inbound tourism market turns out to be increasingly smaller, the origin countries and origins of tourists trend to be dispersed, the anti-risk capacity is high. For this reason, the stable development of the inbound tourism market can be boosted, and the inbound tourism market of Zhejiang province shall be benignly developed. Table 2 , it is acquired that the foreign tourists, stably taking up two thirds of the total, have long surmounted those from Hong Kong, Macao and Taiwan. For this reason, the foreigners remain the main body of inbound tourist market in Zhejiang province. Certainly, the tourists from Hong Kong, Macao and Taiwan, taking up one third of the total, have been perceived as the important component of the inbound tourist market in Zhejiang. Analysis of Structure of Tourists' Origin Countries and Regions. From Table 3 and Figure 2 , it is acquired that Hong Kong, Macao and Taiwan take up the first greatest place in the inbound tourism market of Zhejiang province. Tourists from these three areas took up 33.6% of the total in 2015. The total number of tourists participating in the inbound tourism of Zhejiang province has mainly taken up by the foreign tourists. Japan has been deemed as the second largest origin country of inbound tourist in Zhejiang, and was deemed as the first largest origin country of inbound tourist in Zhejiang once in 2006, 2007 and 2009 . This is because since 2010, Korea has become the first largest origin country of inbound tourist surmounting Japan. Additionally, less Japanese tourists have come to visit Zhejiang from 2012, with a yearly rapid decline in tourist number, which deserves to arouse wide attention. The third largest origin country of inbound tourists is America. The American inbound tourists in Zhejiang have been steadily grown year by year. The rest inbound tourist market in Zhejiang has been taken up from the largest to the smallest by Italy, Malaysia, Germany, Singapore, France, Britain, Thailand and Australia. The mentioned analysis bespeaks that tourists from Hong Kong, Macao and Taiwan, Korea, Japan and America take up the major place in the inbound tourist market of Zhejiang province. These inbound tourist markets shall be steadily developed through adopting the measures. Although tourists from other countries take up a less place in the inbound tourism market, the number of tourists in these origin countries has been rapidly booming, especially as in the European countries, viz. the inbound tourist market with the largest development and great potential. For this reason, the Zhejiang tourism shall be greatly propagandized in European countries. 
Conclusions
The geographical concentration index of inbound tourism market in Zhejiang trends to be declined, bespeaking that the origin countries of tourists are relatively dispersed, and the anti-risk capacity is high, conducing to the stable development of inbound tourism market. The inbound tourist market in Zhejiang is mainly taken up by the Foreigners. Tourists from Hong Kong, Macao and Taiwan, Korea, Japan and America take up the most important place in the inbound tourist market in Zhejiang. Hence, the measures shall be adopted to boost the stable development of these markets.
